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OVERVIEW

Sports, recreation and athletic events nay differ in what
they offer and in the fornat they use, or the number of
actual sporting events designed into the program (exanple: a
track and field meet may have as many as 22 dLfferest
activlties, whereas a basketball game would contain only
one.) Regardless of the nature of the evenc, in almost all
cases the elements of the event are the same:

A. Event goal E. Event sponsor(s)
B. Site needs (equipnent) F. Theme
C. Off ic iat lng G. Amenit ies
D. Media relat ions I l .  Competi tor needs.

In the short time made available for this presentation we
will briefly cover the information associated wl.th each of
these elements (see Plan).

CAREER OPPORTUNITIES

Career opportuni.ties vary riri.th each event. Ilowever, certaln
aspects for the adminlstrators remain the same. In the
second part of our presentatlon we will look at potential
career opportunities in the admlnistrative sense and then a
discussion of some specif ic jobs relat ing to var ious sports
(see Careers ) .

TIIE MODEL

In the third section of the program we will Look at some
Potential available opportunities within your educational
system Lhat would offer an indLvidual the chance to
experience (apprent ice/audit)  sone of these career posit lons.
(See Model)
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PLAN

ELEMENTS

A. GOAL
B. SPONSORSHIP
C.  S ITE
D. BENEFIT
E. THEME
F. AMENITIES
G. ACCOMMODATIONS
ii. TMVEL
I. MEDIA
J. PRODUCTION MATERIALS

A. GOAL
I. EXPOSI]RE

A. LOCAI
B. REGIONAL ADI
C. NATIONAL
D. INTER.NATIONAL

2. REVENUE
A. SITE $ TO MWV
B. SPONSORSITIP
c. coNcESSTONS

3. EXPECTATIONS
A. SITE
B. SPONSOR/OTIIER INCENTIVES

I. GUARENTEED EXPOSURES
2. PROJECTED EXPOSURES
3. POINT OF SALE PROMOTIONS
4. IMAGE ENHANCING
5. VIP SERVICES
6. TRADE OFF/CONVENTION SPACE/HOLIDAY PACKAGES
7. TAX DEDUCTION //5013C

C. CHARITY

B. SPONSORSITIP
I. MAJOR U}tsRELLA
2. ASSOCIATED
3. CONTRIBUTING
4. SUPPORTING
5. GRASS ROOTS

A. INKIND SERVICES
B. DIRECT MAIL
C. AUCTIONS
D. CALCUTTAS
E. RAFFLES
F. FAIR/EXPO

6. CONCESSIONS
A. FOOD AND BEVEMGE
B. SOUVENIRS (U.qrS! !!) MEMENTOS
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c.

D .

C. PROGRAM/ADVERTISING

SITE
1. CENTRAIIZATION
2. SOCIAL VENUES
3. MULTI SITES
4. NETWORK

BENEFIT FOR
1. I,fAJOR CHARITY NATIONAL/INTERNATIONA], INTEREST
2. REGIONAL CHARITY
3. LOCAL CHARITY
4. SPONSOR COMMITED CHARITY
5. SHARED CIIARITY (UNITED FUND)
6. MILTI CH^ARITY (IE; MUDBOWL)
7. FOUNDATION
8. EDUCATIONAL

THEUE
1. SINGLE EVENT
2. MULTI EVENT
3. SOCIAT
4. CELEBRITY

A. SPORTS
B. ENTERTAINMENT/ARTS
C. POLITICAI
D. MEDIA PERSONALITIES
E. SPECIAL (IE: WAR HER0, SAMANTHA SMITH, HIST0RICAL)

5. PROFESSIONAI
A. REPRESENTATIVE OF THE EVENT (SKI EVENT, PRO SKIER)

6. AMATEUR
A. BUSINESS ME},IBERSHIP
B. PRIVATE MEMBERST1IP
C. CORPORATE POOL

7. DEGREE OF DIFFICIILTY
8. ENVIRONMENTAL CONCERNS/BACK-UP

AMENITIES

ACCOMMODATIONS

TRANSPORTATION

MEDIA
1. RELEASE PROGRAM WHITE SPACE

A. BEFORE/DURING/AFTER EVENT
2. ADVERTISEMENT

A. NEWSPAPER
B. },IAGMINE
C. RADIO

3. BROADCAST QUALITY VIDEO
A. FEED PROGRAM
B. SPECIAL INTEREST
C. STOCK FOOTAGE

G .

H .

I .
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4 . P}IOTOGMPHIC SERVICES
A. BLACK AND WITITE RELEASE
B. BTACK AI{D WHITE FILE
C. COLOR SPECIAL RELEASE
D. COLOR FILE
E. SLIDE SHOW
SPECIAL EQUIPMENT
A. WIRE
B. QUIP
C. FEED
PRODUCTION SERVICES
A. PROGRAMS
B. POSTERS
C. SOUVENIRS
D. PHOTOS
E. INVITATIONS
F. EVENT EXPOSURE MEDIT]M
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CAREERS

EVENT ADMINISTRATION

Chalrran

Executive Director

Treasurer

Coordinator

Tournament Director

Director Accomoodation/Trans / Social / Ceremonies

Direc.tor Connnunication/Media/public ReLatlons

EVENT TA.SKS

Off ic lals

Umpires

Judges

Referees

Tining and Calculation

Scorlng

Replay medium

Medical support,

Public address

Public relations

Media relations

Prograrnming

Production llateria]' / Ltt

Credentials

Stadium operation

Tickettng

Security

Ilospltality

Concessions

Souveniers

Grounds /Landscaping

Event Equipnent

Event display
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THE

School Track Meer

MODEL

A lligh

Vlrtually all high schools and universities run
season track meets which offer individuals the
asslst the athletic department, of the school in
categories:
A. Production/Scheduling
B. Off ic iar ing/Referee

during the
opportunity to

the following

C. Equipnent Management/Track & Field Specifications
D. Tinlng and Calculation/Measurement/Rleording
E. Promorion/Sponsorship/Media Relations
The process for gettlng involved can be as simple as
contacting the direetor of the athletic department at your
school and expressing an interest in learning about and
getting involved with a category of your intirest. The
approach ean be supported by your guidance department as
explorlng career opportunities, in the sane way that
woodworking shopr suto mechanics shop or .rry oi the other
vocational trades introduce you to varlous careers. rt of
course should be understood that there are very few training
Programs withln curlent school systems specifically deal.ing
with adninistration and loglstics of athLetics; far more
emphasis is put on training the athletes themselves. llerers
there the inaginatlon is challenged. your creativity in
developing a program for yourseli supporting the current
system and your enthueiasm to learn shouLd open the eyes of
of your atletlc departnent and earn you a different kind of
le t te f  in  spor ts .


